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Respondents by Sector

Tennessee Manufacturers work in 
all sectors of the economy

And compete on regional, 
national and international stages
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Demographics

Participants represent 
manufacturers of all sizes
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Expectations of the Manufacturing Sector

66% 66% of Tennessee Manufacturers 
expect the sector to expand

62%

A positive outlook for Tennessee

62% of National respondents 
expect the sector to expand



Optimism about the Economy
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Please rate your optimism about the economies listed below on a scale of 0 to 100.

TN Others

Tennessee Manufacturers are 
more optimistic in all levels of the 
economy when compared to 
National respondents



Top Priorities for 2018
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Implementing product pricing changes

Reconfiguring supply chain

Improving safety results

Improving product quality/reduce defects

Developing/improving strategic planning

Responding to/restructuring for growth

Addressing workforce shortage

Seeking new markets for products/services

Developing new products and services

Cutting operational costs/improving profitability

Growing sales

Which of the following actions are among your company's top priorities in 2018?

Others TN

✓ Growing sales is the 
top priority for 
Tennessee 
manufacturers for 
2018.

✓ Diverging from the 
trend, developing 
new products and 
services was a 
priority in 50 percent 
of Tennessee 
manufacturers, but 
only 40 percent of 
manufacturers 
nationally.



Opportunities to Grow Sales

✓ Tennessee 
manufacturers see 
their main 
opportunity to grow 
sales as being organic 
within the US.

✓ The second most 
selected opportunity 
for growth was the 
development of new 
products and services
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Growth through acquisition in markets outside the U.S.

New joint ventures and/or strategic alliances

Growth through acquisition within the U.S.

Organic growth in markets outside the U.S.

New product or service development

Organic growth within the U.S.

What do you see as the main opportunity to grow your sales in 2018?

Others TN



Risks for growth in Tennessee?

Competition

47%
Labor/Talent

47%
Operations/Profitability

31%

Compliance/regulatory

16%
Declines in Demand

16%

What are the greatest expected barriers and risks to your business growth in 2018?



Top Priorities for 2018

✓ Increasing costs of 
labor and technology 
are what Tennessee 
manufacturers expect 
most.

✓ Interestingly, raw 
materials were 
expected to have 
higher increases in 
costs nationally, 
relative to their 
Tennessee 
counterparts.
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69%

72%

84%

18%

67%

58%

73%

Taxes

Raw Materials

Technology

Labor

In which of the following areas, do you expect increases in costs?

Others TN



R&D Growth Strategies

50%

34%

9%

6%

% of Sales to invest in R&D?

Less than 1%

1% - 5%

5.1% - 10%

More than 10%

Taking advantage of the R&D tax 
credit?

✓ Manufacturers that 
invest in R&D expect 
significantly greater 
growth in 2018, and 
a significantly higher 
percentage of them 
believe their sectors 
will grow.



M&A Growth Strategies
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Are you considering an acquisition?

TN Others

As competition is high, Tennessee manufacturers are considering significantly more 
strategic growth through acquisition as compared to the national consensus.



Focus: Talent
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How do you expect hiring to change in 2018?

2018 2017

A 12% year over year increase in 
hiring expectations for Tennessee 
manufacturers 

✓ Competition for talent will 
increase as more 
manufacturers grow. 

✓ How will your organization 
stand out to potential 
employees?



Focus: Talent
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External training agreements with industry groups, peers, and
community/educational institutions

Increased use of over-time

More deliberate succession planning

Internal training programs (internship and apprenticeship programs)

Strategies to reduce turnover

Increased compensation (salary, wages, bonuses, etc.)

What are the strategies most critical to meet your staffing needs?

Others TN

✓ 50% of Tennessee 
manufacturers plan to 
hire.

✓ As a result, Tennessee 
manufacturers plan to 
increase wages to 
meet their staffing 
needs



Focus: Technology

44%

59%

56%

28%

Some of the top business drivers impacting technology strategy:

Improving customer service and response
time

Increasing productivity, efficiency, etc. in the
manufacturing process

Gaining access to more relevant data in a
more timely manner

Improving product quality, consistency,
and/or offering

✓ Increasing productivity 
and efficiency was 
noted as a key driver 
for technology 
strategy

✓ More efficiently 
gaining access to 
relevant data was 
selected by more than 
half of Tennessee 
respondents



Focus: Technology
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Wearable technologies

Nanotechnology/advanced materials

3-D Printing

Internet of Things

Predictive business analytics/big data

Managing ERP industry consolidation (application vendors 
being acquired)

Cybersecurity

Rate your focus on technology developments:

Others TN

✓ Cybersecurity, by far,
is the top technology
focus for
manufacturers.

✓ Tennesseans are 
exploring the Internet 
of Things and 
Predictive analytics 
more so than national 
manufacturers



about us

LBMC is the largest professional service solutions provider based in Tennessee, serving more than 6,000 clients with diverse needs across
a spectrum of industries; however, we didn’t start that way.

LBMC was founded in 1984 as a traditional accounting firm with a simple mission: to serve a great group of clients and enjoy doing it.
More than 30 years later, loving what we do and whom we do it for has taken us a long way. LBMC has been named a top 50 firm in the
country.

Today, we’ve become industry leaders in financial, human resources, technology, information security, and wealth advisory services
backed by more than 600 employees – not because a business plan told us to be, but because we’re entrepreneurs and our clients asked
us to be.

As illustrated by our “Best Places to Work” recognition, LBMC is committed to attracting and retaining the nation’s best talent, positioning
us to best serve clients with the industry’s brightest minds.

So, what is LBMC?
Whether you need to supplement or outsource a single function, need an ally you can trust for your taxes, or are in the market for a
comprehensive business solutions partner, LBMC is what your business needs.
For more information on LBMC visit www.lbmc.com.



Nashville | Knoxville | Chattanooga
LBMC.com




